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The LinkedIn
Algorithm

Initial filter

At first, your post needs to get past the initial
filter. This filter will determine the reach in the
testing phase.

W SPAM W LOW-QUALITY

If your post is spam, it will be deleted or gets If your post has a low quality, your exposure in
no exposure at all. the testing phase is limited to a minimum.

Content Scoring: engagement
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'See More': an important CTA

Try to use the first three lines to get people to hit
'See More' This ensures that your connections
stay on your post.

WHERE?
Appears after the 3rd line of your post.

HIT IT!
A post with 1.200 to 1.600 characters provides
optimal reach.

REACH
'See More' button clicks are more effective than
likes when it comes to reach.

Dwell Time

Polls: +80 to +100%

Posts with Documents: +10 to +15%
Posts with Video: +5 to +10%
Multiple Picture Post: +51t0 +10%

Hashtags

‘@ Try to use hashtags in your LinkedIn post. This

increases the reach of your post.
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g The sweet spot for the number of Hashtags is
“) » between 3 and 5.
il =
/ ‘ Using less than 3 hashtags reduces reach by 40%.
3 More than 5 hastags reduces reach by 20%. More

than 9 reduces reach by 35%.

- o’ 3 Try to use a consistent specific hashtag in
your posts.

Reach of your post




